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ORIGEN

REALTY

AURA BUILDERS & DEVELOPERS PVT. LTD.

6™ Floor, Tower - 1, M3M International Financial Center,
Golf Course Extension Road, Sector - 66, Gurugram, Haryana -122101

All information, images and visuals, drawings, plans, or sketches shown in this brochure are only an architect’s impression, purely conceptual, representative images or
artistic renderings, subject to modification and not to scale. Nothing contained herein intends to constitute a legal offer and does not form part of any legally binding
agreement and/or commitment of any nature. The Company reserves the right to acquire more lands (to be added to the Licensed Land) as may be allowed by the
competent authorities from time to time. The Company endeavours to keep the information up to date and correct. Recipients/viewers are advised to exercise their
discretion in relying on the information shown/provided and are requested to verify all the details, including area, amenities, services, terms of sales and payments and
other relevant terms independently with the Sales Team/Company, have thorough understanding of the same and take appropriate advice prior to concluding any
decision for buying any Unit(s) in the Project.
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OVER

3 DECADES
OF TRUST

Origen Realty was born with a mission to create thoughtfully crafted luxury
ecosystems that nurture wellbeing, inspire connection and support meaningful

progress - guided always by a people-first approach.

OUR LEGACY

PROVEN DELIVERY
With 5.5 Lakh+ Sg. Mtr. (6 Mn.+ Sqg. Ft.) delivered and 250+ projects
completed, our expertise spans the most demanding sectors - from

industrial complexes to hospitality landmarks.

TRUSTED BY THE WORLD'S BEST

Construction partners to some of the world's most respected brands.

REALTY

OVER 30 YEARS OF EXCELLENCE

‘ With 2 generations of business excellence and 30+ years of
/ j experience in construction and design, we blend the wisdom of the
TO B E LO N G past with the ambition of the future.

At Origen, we believe true value lies beyond construction - it DEBT-FREE STABILITY

lies in how a space lives, breathes, and evolves with its We stand apart as a Zero Debt Brand. We build with our own
residents. Guided by our brand philosophy, “Design to

_ o strength, ensuring that our promises are never at the mercy
Belong,” every development is envisioned as a natural

extension of its inhabitants, where the design is beyond just oif e MBIt

aesthetic, it is deeply intentional and experience-led.



CHAIRMAN'S MESSAGE

We envision spaces not just as structures, but as meaningful
experiences. For us, design begins with people, placing
human experience at the core of luxury and lifestyle. We are
not here to simply add to the inventory, but to raise the
standard of what real estate can be.

Our approach is guided by values that truly uplift. Customer
centricity remains fundamental, because trust is built when
people feel genuinely understood. We hold ourselves to
uncompromising standards, with excellence as a benchmark
in everything we design and deliver.

Equally, we recognise the responsibility design carries
towards the environment and society. So, sustainability is
integral to our thinking, ensuring that what we create today
continues to hold value for generations to come.

The Oryza is our first project, which encapsulates the rich
culmination of design uplifting human life across every
sphere of being and belonging. So that homes become an
expression of a life, designed beautifully.

MR. DEEPAK SANGWAN

CHAIRMAN | ORIGEN REALTY



AN AMBITIOUS START.
A MULTIFOLD FUTURE.

Origen is projecting a sales topline of INR 3,000 crore for their first

project. By focusing on a steady, phased rollout within the local
micro-market over the next 2-3 years, the company plans to
rapidly scale its operations. This strategic approach is designed to
turn their first-year success into multifold growth, cementing a
dominant presence in the region.
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GURUGRAM - INDIA'S

Strong MNC
OPPORTUNITY '
a thriving of kEexpsngorW
startup é. US'”eﬁi

CAPITAL GURUGRAN. i oo Cyber Ciy

. . . stable, . Phase I(;
Gurugram has evolved from a speculative market into a mature, THE GLOBAL high-income is e:cfif;:te 2 ¥
infrastructure-led ecosystem. CORPO TE- o tenant base 200,000 - E

jobs by 2026

high-skilled ' MG Ny '
MAGNET : By =

Continued job creation
will further strengthen
long-term residential and
rental demand

THE

GROWTH
CORRIDOR DWARKA EXPRESSWAY

AT UNMATCHED

(
{ =o= )i

&Y CONNECTIVITY

% EASE OF ACCESS: =’=‘-E‘-.E MNC & GCC The 27.6 km, 16-lane Dwarka
DWARKA EXPRESSWAY S ECOSYSTEM Expressway has transformed
accessibility.
Improved connectivity to - Driving consistent housing demand from a
|Gl Airport & Delhi high-income professional base
Metro expansions: Upcoming - 31 Mn Sq. Ft. absorbed by GCCs in 2025 - record high EPICENTRE OF
Sector 56, Panchgaon Metro line . 152% NCR vacancy rate — lowest in 5 years GROWTH

with a station at Sec 88 (3 km away) 70% of all new launches in Gurugram are

concentrated along Dwarka Expressway.

HIGH POTENTIAL

®

INVESTMENT HUB @™ RAPD

/ RISE OF QW PRICE SURGE
QP LuxURY LVING S :

Residential sales crossed 25,000 Cr in 2023 alone A Property prices nearly doubled

5 :

Rental Returns: Typically, 3.5 - 5% for residential & 10 - 16% for commercial assets Jiete 07 inewy [BUREnes il Ih (X9,434 - 218,668/5q ft) from 2020 to 2024,
the luxury segment, drawing with an additional 40-60% growth
premium buyers. expected by 2030.

Sources: ANAROCK NCR Q12025 Residential Market Viewpoints [8] | JLL India Residential Dynamics Q4 2025 [9] | ANAROCK Rental Yield Report Q1 2024 [36]




Representational Image

SECTOR

OOA

THE CROWN OF
DWARKA EXPRESSWAY

Source: JLL, Knight Frank, Anarock Research (2024-25)
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Around 3,500
residents are
already living
in the sector

as of 2026.

Global City - 2 mins’

NH-8 - 5 mins’

EPICENTER
OF EVERYTHING

Southern Peripheral Road - 5 mins’
IMT Manesar- 5 mins’

Miracle Mall - 10 mins’

THAT MATTERS

Proposed Metro Station - 10 mins’

*Depending on traffic conditions.
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Proposed
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SPRTO SECTOR 88A

/N OCCUPANCY

‘@‘ & SUPPLY
Approximately 30-40%
of the area is developed,
while the rest is under
active construction or

comprises undeveloped
land parcels.

‘@‘ UNPRECEDENTED
-/ GROWTH

A consistent 12-18%
YOY growth is
expected in the
high-growth corridors
of Sector 88A through
2026-2030.

Hyatt Regency Gurugram - 10 mins’
St Xavier's High School - 15 mins’

Medanta Hospital - 20 mins’

Rajeev Chowk - 20 mins’
IGI Airport - 25 mins’

New Diplomatic

New Diplomatic Enclave - 25 mins’
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GURUGRAM REAL ESTATE GROWTH FORECAST (2026)
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Affordable Premium Commercial Luxury
Housing Residential Property Housing

Source: JLL, Knight Frank, Anarock Research (2024-25)

Luxury housing in
Gurugram is witnessing
a sustained boom of
8-15%, driven by rising
demand from HNIs,
NRIs, and corporate
professionals.

Continued

corporate expansion
is fuelling both
residential and
commercial growth
of 7-12% on
developed value.

Source: JLL, Knight Frank, Anarock Research (2024-25)

THE NEXT PHASE OF

ROWITH

(2026-2030)

The market is
positioned for sustained
long-term appreciation,
supported by
infrastructure growth,
and strong investor
confidence.

A consistent 12-18%
year-over-year (YoY)
growth

is expected in
high-growth corridors
like Sector 88A
through 2026-2030.
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DESIGN
VISIONARIES

AN EXCEPTIONAL TEAM BRINGING

. ' : THIS LANDMARK VISION TO LIFE
REUNIETTR.

2 T - = 0 TR R Y Architect
e R Y] ST LR SR e . o
My g A b : - B VI = Comeact 4[.‘: ~ ACPL 3
L o . - "".. . [ | " oniractor . ; INDIA + DUBAI essentla
L = 2 e ——— t Hafeez Contractor

Concept Architect ACPL
Resident Architect

Oracles
Landscape Consultant

Essentia Environments

Interior Design Consultant
Vertical forms that perform ENVIRONMENTAL INTELUIGENCE
environmentallg, Structurally, A climate-responsive design shaped ‘iw
ienti by sun and wind. i *
and experientially. y PR N
. Red d heat i ith d NNC Design Sanelac Acecon Engineers
MARVEL OF ENG'NEER'NG be| UC? eat gain wi recesse Structural Proof Consultant MEP Consultant Structural Consultant
alconles
Two 45-storey towers (Phase 1)

Enhanced cross-ventilation
Optimised daylight and privacy
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Exquisite Sophistication
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FORTHE

CLuB O

9290.30+ Sq. Mtr. (Approx. 100,000+ Sq. Ft.)
of pure luxury

The clubhouse is programmatically zoned

. .. . . . MEDITATION GARDEN BUSINESS CENTER
into three distinct experiential layers with PODCAST&RECORDING STUDIO

30+ PREMIUM AMENITIES




Representational Image

Representational Image

OUTDOOR CABANAS

—~Representational Image
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2. Sine exit
3. Retall entry
&, Retail eadit
E. Retail front
B Pergheral Road
7. Drop off
. Trellis:
. Amphitheatre
Foof topbar
Cabanas
30, ESeating area
- 13, Baskethall court {Dribble Cowrt] | 40, Bar seating arca
© 14,Cycling track -
-~ 15.5emvica rard
. 16 Ramp for EvA
17, Watker spouts

M AS I E R P l A N Disclaimer- The images, renderings & other details displayed are for representational purposes only and constitute an artist's impression.

The final product may vary from the representations shown here.




TYPICAL -
3BHK TYPE 1

Carpet Area: 1142 Sq. Ft. (106.09 Sqg. Mtr.) %

KINCTHERM FOYWER
A K 2550 [
[RLF o P o 1

Apartment Area: 1,675 Sqg. Ft. (155.61 Sqg. Mtr.)

Super Built-Up Area: 2,350.00 Sq. Ft. (218.32 Sqg. Mtr.)
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*Disclaimer - The images, renderings & other details
displayed are for representational purposes only and
constitute an artist's impression. The final product may

vary from the representations shown here. A
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TYPICAL -
3BHK TYPE 2

Carpet Area: 1,351 Sq. Ft. (125.51 Sg. Mtr.) . -

Apartment Area: 1,941 Sqg. Ft. (180.32 Sqg. Mtr.)
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*Disclaimer - The images, renderings & other details
displayed are for representational purposes only and
constitute an artist's impression. The final product may
vary from the representations shown here.
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TYPICAL -
3BHK TYPE 3

Carpet Area: 1,395 Sq. Ft. (129.59 Sg. Mtr.)
Apartment Area: 1,996 Sqg. Ft. (185.43 Sqg. Mtr.)

Super Built-Up Area: 2,795.00 Sqg. Ft. (259.66 Sqg. Mtr.)

*Disclaimer - The images, renderings & other details
displayed are for representational purposes only and
constitute an artist's impression. The final product may
vary from the representations shown here.
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LIFE, DESIGNED BEAUTIFULLY.
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Over 3 decades

of trust

Origen Realty was born with a mission to create thoughtfully crafted

luxury ecosystems that nurture wellbeing, inspire connections and

support meaningful progress - guided always by a people

first approach.

our

With over 5.5 Lakh+ Sqg. Mtr. delivered and 250+ projects completed,

expertise spans the most demanding sectors

- from industrial complexes

to hospitality landmarks.




CHAIRMAN’S MESSAGE

We envision spaces not just as structures, but as meaningful experiences. For us, design begins
with people, placing human experience at the core of luxury and lifestyle. We are not here to

simply add to the inventory, but to raise the standard of what real estate can be.

Our approach is guided by values that truly uplift. Customer centricity remains fundamental,
because trust is built when people feel genuinely understood. We hold ourselves to
uncompromising standards, with excellence as a benchmark in everything we design and

deliver.

Equally, we recognise the responsibility design carries towards the environment and society. So,
sustainability is integral to our thinking, ensuring that what we create today continues to hold

value for generations to come.

The Oryza is our first project, which encapsulates the rich culmination of design uplifting human
life across every sphere of being and belonging. So that homes become an expression of a life,

designed beautifully.

MR. DEEPAK SANGWAN

CHAIRMAN | ORIGEN REALTY



ORIGEN

REALTY

Design to
Belong

Our philosophy, “Design to Belong,” is rooted in the
conviction that a residence should be a natural
extension of the residents who inhabit it.

At Origen Realty, we move beyond construction to
focus on the quiet, personal moments that
make up your day.

By blending professional precision with a deep
understanding of human connection, we ensure
that every square foot is intentional and every
design choice is purposeful. We don't just build
structures, we curate environments that feel
intuitive and welcoming from the very first moment.

To us, a home is only complete when it resonates
with your identity, creating an atmosphere where
you don't just reside, but truly belong.
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= LIFE; DESIGNED BEAUTIFULLY.
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Envisioned as a striking arehitectural lahdmark, The Oryza

. brings togéther refirffed planning, contempotary aesthetics,

and world-class craftsmanship - for a life, beautifully designed.

It offers 3 and 3.5 BHK residences that ensure exclusivity and

— privacy. With its soaring elevation and-meticulously crafted

facade, it will be a defining icon on Gurugram’s skyline.
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Sector

S8A

Gurugram

The Crown of

Dwarka Expressway

Strategically poised at the confluence of the
Dwarka Expressway, NH 48, and the upcoming Central
Peripheral Road, this distinguished enclave is redefining

premium urban living.

Just minutes away from every major landmark and encircled
by multiple residential projects, modern retail, world-class
healthcare and reputed schools, this is NCR's most sought

after location.



EAUTIFULLY.
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NC R9 S Finest Global City - 2mins St. Xavier's School - 20 mins Medanta Hospital - 18 mins Taj City Centre, Gurugram - 24 mins Miracle Mall - 5mins
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Exquisite Sophistication
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Cutting-edge
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At the podium-level, an'idyllic meadow gracefully courses through the towering edifices, offering a
Ceaseless flow of movement, activities, and experiences. Above the podium sits an infinity pool, exclusive
and private. Two grand waterfalls emerge from this meandering waterbody. Hospitable, well-appointed
drop-off greets résidents upon arrival at the lobby. Carefully chosen trees, shrubs and ground covers offer
a delightful experience of colours, textures, and aroma.

Landscape Inspired by Nature’s Rhythms A Sanctuary of SOphiStiC&tiOl’l

Artistic Rendering




Leisure Pool Rlpples Of Calm

Artistic Rendering
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Forms that Perform.

sequencing

Environmentally. Structurally. Experientia ainabilty

The Oryza is a concept-driven habitat where design meets intelligence and
Thoughtfully planned to enhance comfort, efficiency, and privac

luxury by appearance but by performance. Here, every detail is

. _ Environmental Intelligence
how you experience your everyda y |

Conceived as a climate-responsive vertical community,
the towers are positioned and proportioned through solar path

studies, wind analysis and privacy mapping.

= Reduced solar heat gain through recessed balconies
=  Enhanced cross-ventilation logic

= Optimised orientation for daylight and privacy

Wind tunnel simulations and computational

modelling inform the tower geometry to:

= Reduce vortex shedding at upper levels
= Minimise downdraft at podium level
=  Enhance balcony comfort

Optimise structural efficiency

Artistic Imagery
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9290.30+ Sg. Mtr. (Approx. 1,00,000+ Sq. Ft.) of pure luxury 80+ Premium Amenities
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Artistic Imagery



Fully-equipped Modern Gym

Artistic Rendering




Box Cricket Badminton Court

Artistic Imagery

Squash Court

Artistic Imagery

Basketball Half Court
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Tennis Court

Table Tennis Hall
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Temperature-controlled Pool

Artistic Rendering
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Dance & Zumba Studio

Jogging & Cycling Tracks



Artistic Imagery




Business Center

Library

Meditation Garden
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Podcast & Recording Studio
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Artistic Imagery
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Open-Air Yoga Space

Artistic Rendering




Artistic Imagery

Artistic Imag

Outdoor Cabanas

Artistic Imagery

Jacuzzi

Nature Trail
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Club Lobby




Fine Dine Restaurant

Artistic Renderin



Banquet Hall
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Sky Lounge
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Indoor Kids' Play Zone

Kids” Splash Pool
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Outdoor Kids' Play Park
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Concierge Desk

EV Charging Stations

Artistic Imagery

On-site Health Clinic
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Community Lawn




Bowling Alley
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Master Bedroom



Living & Dining
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Artistic Imagery
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24 M WIDE ROAD
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Site entry

Site axit

Retail entry
Retail exit
Retail front
Peripheral Road
Drop off
logging track
Feature wall
10. Badminton court
11. Pickle court

12, 5kating rink

~ 13.Basketball court (Dribble Court)

14. Cycling track
15.5ervice Yard
16. Ramp for EVA
17.\Water spouts

. 18.Walking trall
4 19.Kids play area
20, Interactive seating one

2 1. Podiuem staircase

- 22, Lawn

23 Forest
24 Mounds

-rl- ; 25 Waterfeature
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. Pergola seating

. Dpen seating

. ‘Green wall

. Entry to pool area

Pool loungers

. swirmming pool
. Kid's poal

. Jacuzzi

. Trellis

. Amphitheatre

. Roof top bar

. Cabanas

. eating area

. Bar seating area

24 M WIDE ROAD
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FUTURE DEVELOPMENT
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*Disclaimer- The images, renderings & other details displayed are for representational purposes only and constitute an artist's impression. The final product may vary from the representations shown here.

24 M WIDE ROAD



TYPICAL
3 BHK TYPE 1

TOILET DRESE § ——
2450 X 1525 1775 X1 ==
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M. BEDROOM 1
3650 X 4275 ==
120" X 14-07
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vy '. TOLET &
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KITCHEN | FOYER
Sl i 2520 1525 X 2550
Il_q' 15“4 5|_D||HEI_4II
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DINING ihat e
3700 X 3050 b
20 ¥ 100 il

LIVING
3650 X 4750
12-0" ¥ 14-3"

BEDROOM 3
3350 X 4250
10" X1311"

BEDROOM 2
3350 X 3450
110" X 120"

LI L ALY ALY AL

Carpet Area: 1,142 Sq. Ft. (106.09 Sqg. Mtr.)

Apartment Area: 1,675 Sq. Ft. (155.61 Sg. Mtr))

Super Built-Up Area: 2,350.00 Sq. Ft. (218.32 Sg. Mtr.)

*Disclaimer- The images, renderings & other details displayed are for representational purposes only and constitute an artist's impression. The final product may vary from the representations shown here.



M. BEDROOM 1 | | =
34650 X 4575 b
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TYPICAL
3 BHK 'TYPE 2

1200 X 1425"

31‘-']-|x 41 i

TOILET " E=

ll 2450 X 1525 oae 4 ES
Gy | y 57 x50 ==

BEDROOM 2
3350 X 3950
11%0" X 13'-0"

LA O8N AL

BEDROOM 3
3350 X 4400
110" X1 4-5"

LIVING A s
3450 X 5100 i ¥ 4 e
12007 X 158-9° : '
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1625 X 1200 o T
4125 ¥ 3030 T4 % 311" =
13-6" X 10-0r S

KITCHEN o FOYER
4575 X 2550 2075 % 2550
150" % 84" &'=10" X B'=4"

1525 X 2450
5= X 80"

Carpet Area: 1,351 Sq. Ft. (125.51 Sg. Mtr.)

Apartment Area: 1,941 Sqg. Ft. (180.32 Sqg. Mtr.)

Super Built-Up Area: 2,725.00 Sq. Ft. (253.16 Sqg. Mtr))

*Disclaimer- The images, renderings & other details displayed are for representational purposes only and constitute an artist's impression. The final product may vary from the representations shown here.



TYPICAL
TYPE 3

BEDROOM 2 s
3350x3950 || |
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TR RRRA LD

BEDROOM 3
3350 X 4400
110" X 14'-5"

LIVING

3450 X 5100 Bl
1208 X 16-9" .\_ »
1425 % 1200 DININ
S ¥ 31 1 4125 X 3050

M. BEDROOM 1
3650 X 4575
120" X 150"

b 1200 X 1425
-1 X 48"

1675 X 1525 2450 X 1525

B X 5

136" X 1007
FOYER biE— KITCHEN
2075 X 2550 cANED 4575 X 2550 e
“10" X 84 (BEE R 150" X 84" ]
. TOILET S
S 1525 X 2450
1} -0 Xeo

1450 X 2450

SERVANT ROOM
4175 X 2450
13-8" X 8-0"

Carpet Area: 1,395 Sq. Ft. (129.59 Sg. Mtr))

Apartment Area: 1,996 Sq. Ft. (185.43 Sq. Mtr.)

Super Built-Up Area: 2,795.00 Sqg. Ft. (259.66 Sg. Mtr.)

*Disclaimer- The images, renderings & other details displayed are for representational purposes only and constitute an artist's impression. The final product may vary from the representations shown here.



Area

Living/Dining Room

Flegifiig) ======================c===c=====c=c=============

Celling ---------- oo
COUNEMQR ~==========================================:

Sanitaryware / CP Fittings --------------—-—~————~—~———~——————— .

Kitchen

CElifg <=============================================
COUNEMOP ==================================c========
Kitelhen ARPIBINEES -=================c==================-

FEUES ccc==cccccccccocccsccccocsccooccooosooossoooos

Utility Room & Utility Toilet
Floorlifg) <==============================c===============
WWallsi/AGeilimgs a=tmimi= =it s o = = e s e e

Toillet - = - - oo

Specifications

Imported Marble / Vitrified Tiles / Engineered Wooden Flooring or Equivalent
Acrylic Emulsion Paint

Acrylic Emulsion Paint

Engineered Wooden Flooring / Equivalent
Acrylic Emulsion Paint

Acrylic Emulsion Paint

Anti-skid Tiles / Equivalent

Tiles / Equivalent

Acrylic Emulsion Paint

Engineered Stone / Granite Stone / Marble / Equivalent

Premium Quality CP Fittings with WC and Wash Basin

Vitrified Tiles or Equivalent

Combination of Vitrified Tiles / Glass Splashback and Acrylic Emulsion Paint
Acrylic Emulsion Paint

Engineered Stone / Granite Stone / Marble / Equivalent

Modular Kitchen with Chimney and Hob

Premium Quality CP Fittings with Sink

Ceramic / Vitrified Tiles / Equivalent
Oil Bound Paint / Equivalent
Anti-skid Tiles / Equivalent

CP Fittings with WC and Wash Basin

Provision for Air Conditioning

Area

Specifications

Balcony
Flooring -—=-------—----- oo Anti-skid Tiles / Equivalent
Walls/Ceilings-----=----—-——-—— - Exterior Grade Paint / Equivalent

Doors & External Glazing

M@iin Dee ========================================== Solid Core Flush Door with Veneer Finish
Inteii@l Deelf <=======================c===================- Solid Core Flush Door with Laminate Finish
Windewsl/G azing === === = = e e e Aluminium / UPVC / Equivalent

Entrance Lobby

Floornng - - = - - = - - - - o oo Imported Marble or Equivalent
Walls = - - - o e Combination of Imported Marble, Cladding and Paint
HVAC - --------- - - - - Air-conditioned Lobby

Other Facilities

Alir-coneitionifg-=======================================- VRV / VRF Air Conditioning of all Apartments
Elevators -------—-- - - - oo oo High Speed Elevators in all Towers

SECUMTY = - m - oo oo Secured Access and Digital Lock on Main Doors
Other --—-----------"-"“"“"-~“"-“"~"-~"~~"—~"~—~"—~—~—~—~—~"—~—~—~—~—~—~— - 100% Power Backup



Climate-Responsive

Design
'S

GRIHA

GREEN RATING FOR
INTEGRATED HABITAT ASSESSMENT

1.8 .8 8 ¢

GRIHA Pre-Certified Project

DesigJ
Visionaries
¢

THE EXCEPTIONAL TEAM BRINGING
THIS LANDMARK VISION TO LIFE

e 4 ACPL . essentia

Hafeez Contractor
Concept Architect ACPL Oracles Essentia Environments

Resident Architect Landscape Consultant Interior Design Consultant

*
| ACECON
NNC Design EELEETS Acecon Engineers
Structural Proof Consultant MEP Consultant Structural Consultant
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AURA BUILDERS & DEVELOPERS PVT. LTD.

6™ Floor, Tower -1, M3M International Financial Center, Golf Course Extension Road, Sector - 66, Gurugram, Haryana - 122101.

Disclaimer: All information, images, visuals, drawings, plans, or sketches shown are only an architect's impression, purely conceptual, representative images, or artistic renderings, subject to modification and not to scale. Nothing contained herein is intended to constitute

a legal offer and does not form part of any legally binding agreement and/or commitment of any nature. The company reserves the right to acquire more land (to be added to the licensed land) as may be allowed by the competent authorities from time to time. The

company endeavours to keep the information up to date and correct. Recipients/viewers are advised to exercise their discretion in relying on the information shown/provided and are requested to verify all details, including area, amenities, services, terms of sale and
payment, and other relevant terms, independently with the sales team/company. They should have a thorough understanding of the same and take appropriate advice prior to concluding any decision to purchase any unit(s) in the project.




